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For a thriving and vibrant Salisbury

Looking ahead, 2023 is imperative for Salisbury 
BID as we enter the final year of our second five-year 

term and approach our renewal ballot in October. All our 
levy-paying businesses will have the opportunity to vote 

later this year on the future of Salisbury BID and our 
proposed 2024-2029 business plan. 

We are currently building a vibrant and jam-
packed business plan around the 

consultation responses we have received 
from you over the past month. We are 

listening to and learning from your voice, 
your views, and your business’ needs to build 

a comprehensive plan for a thriving and 
vibrant Salisbury.

In March 2024, our current term 
comes to an end, and we need your 

vote this October to ensure that 
we can continue to be THE voice 

and delivery body for the city 
centre of Salisbury. 



Here at Salisbury Business Improvement 
District (BID) we are a democratically elected, 
entrepreneurial team dedicated to enhancing 
our city as well as supporting, promoting 
and representing over 500 city businesses. 

We are governed and led by our elected, 
voluntary Board of Directors, all of whom are 
representatives of city centre businesses. In 
everything we do, we are always a strong 
and influential voice for the businesses
that form our timelessly original city.

Over the last year, Salisbury BID has 
successfully delivered dynamic projects, 
partnerships and events that have had a 
significant positive impact for our levy-paying 
businesses and all those that spend time in 
our modern medieval city. Throughout every 
project, we strive to drive footfall, increase 
visitor numbers, and enhance the city’s 
attractive offer. 

The past year has called for great resilience 
and adaptation as we all continued to feel the 
ramifications of the global pandemic and the 
economic climate was, and still is, suffering. 

It is this landscape that has necessitated 
greater city-wide collaboration and lead to the 
formation of the Salisbury Place 
Partnership: an unincorperated and voluntary 
group of partners working to deliver a step 
change in the economic vitality of the city 
centre. Salisbury BID is integral to the funding 
of this work and remains central to its 
development and delivery, ensuring we are 
always promoting and representing the voices 
of our city-centre businesses.

In 2022-23, we are proud to have remained 
agile and responsive under pressure 
throughout trying economic times, continuing 
to strategise with dexterity, and to always 
be there for our levy payers no matter the 
adversities.

A message from
Salisbury BID

PROMOTING AND SUPPORTING

WELCOMING AND ENHANCING

REPRESENTING AND INFLUENCING

CITY PARTNERSHIP EVENTS

Over 285,000 views to the 
Experience Salisbury website and 
580 events uploaded to What’s On

Experience Salisbury social media
18k followers & 465k reach

Salisbury Indies tote bag
annual campaign: 3000 were given 
away by over 75 indie businesses

Over 7,000 visitors entertained
with Christmas and year round trails 
aross the city

TASTE SALISBURY returned with a bang in 2022 
with over 50 businesses taking part in more than 
60 events. This vibrant food and drink celebration 
garnered a 92% positive response from businesses 
and out of those who took part 100% want to be 
involved in TASTE 2023. 

We enhanced CHRISTMAS IN SALISBURY with marketing support, creative 
initiatives, and business promotion. Our funding and support helped to reach 
96,000 homes, 160,000 social media users, as well as entertaining over 5,000
people with innovative Christmas activities (e.g. the grotto, trail, & snow machine)

3 winning businesses recieved a 
christmas window makeover from 
the Interior Design Masters ‘22

1 full-time city ranger employed 
as on the ground business 
operational and crime support 

Full funding of PubWatch DISC
system (data sharing platform)

Full funding and operation of 
Salisbury ShopWatch

£25,000 co-funding to keep city 
centre CCTV operational

82 city radio-link users
180 ShopWatch Members

Represented businesses at 
council, police and partner 
stakeholder meetings

Adeptly responding to the footfall
data we collect and fund, resulted in 
a 1/3 increase from 2021-22 

45 businesses applied for the newly 
re-instated Business Excellence 
Awards

Regular and direct communication 
with local councillors as well as 
Salisbury’s Member for Parliament 

Funding the creation of the 
Salisbury Strategic Place Plan
encouraging city collaboration

2022/2023 
Achievements

i

Invested in and helped lead 
Salisbury’s Group Travel Trade 
Partnership

2022/23 2021/22

Income Estimate Actual

BID Levy 
Collected

£320,000 £349,500

Sponsorship & 
Grants

£43,789 £67,810

Voluntary 
Membership

£1,050 £300

Total 
Income

£364,839 £417,610

Expenditure Estimate Actual

Welcoming 
& Enhancing

£120,773 £111,900

Promoting 
& Supporting

£187,804 £165,226

Representing & 
Influencing

£25,851 £26,949

Operational 
Management

£71,069 £58,839

Total 
Expenditure

£405,497 £362,914

Surplus/Deficit 
of Income

-£40,658  £54,696

Funds Brought 
Forward

£317,197  £262,501

Funds Carried 
Forward

£276,539  £317,197

Financial Report 2022/2023

We had revised and reduced the BID levy 
collection forecast during the pandemic and 
are pleased to report continued good collection 
rates for 2022/23 which has allowed additional 
investment from our reserves into projects this 
financial year and next.


